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CHAPTER !: 
NEW THOUGHTS ON THE PUBLIC SPHERE 

IN AOTEAROA NEW ZEALAND

Wayne Hope

The idea of a public sphere is made possible by the guaranteed freedoms of 
association, expression and publication. Citizens, groups and intellectuals are 
able to confer without restriction on matters of shared interest. In principle, 
public sphere activities should proceed independently of state prerogatives, 
religious authority and commercial influence. In practice, public sphere activities 
may fall short of these underlying principles. As Jurgen Habermas noted in his 
early writings, the Western, 18th-century bourgeoisie saw itself as the bearer of 
Enlightenment reason and constitutional freedoms. By the mid-19th century, 
however, non-property owners made their own public sphere claims against the 
bourgeoisie. Trade unionists and the early women’s movement, for example, 
demanded a fully franchised electoral system (Habermas, 1992). Furthermore, 
rights of representation and public argumentation were directed against private 
owners of capital and the bourgeois state. Early industrial capitalism and the 
bourgeois public sphere were vulnerable to oppositional challenge from socialist 
points of view. In Western societies the subsequent formation of representative 
political parties, trade union organisations, and tax funded institutions of 
health, education and social welfare were the outcomes of political struggles for 
universal rights and entitlements. 

Public sphere activities can be evaluated within legal environments, artistic 
and literary communities, political parties, the scholarly commons, legislatures 
and media institutions. Overlapping manifestations of the public sphere reflect 
the structures and instabilities of political-economic power. At given historical 
conjunctures, oppositional public spheres may crystallise. When this occurs, 
public fora, as such, become arenas of contestation over the definitions and 
categories through which society as a whole is understood. 

The empirical context of these insights has changed over time. From the 
early 1960s, Jurgen Habermas’ public sphere theory presupposed a bounded 
political community with its own territorial state. Global developments over the 
last two decades have generated new formulations such as transnational public 
spheres, diasporic public spheres and global public spheres (Fraser, 2007, p. 7). 
Nationally constituted public spheres remain, but they are no longer assumed to 
be synonymous with the underlying concept. From a critical political economy 
perspective, public spheres unfold within global relations of power. Transnational 
corporations fragment national political economies, while supra-national 
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institutions such as the International Monetary Fund (IMF), World Trade 
Organisation (WTO) and World Bank strongly influence national policy settings. 
In these circumstances political public sphere formations are no longer reliant 
upon national communication infrastructures. From a ‘top down’ standpoint, 
national media systems incorporating print, film and broadcasting have been 
hollowed out by global media-entertainment corporations (McChesney, 
2000). Similarly, national telecommunication infrastructures have become 
incorporated within the balance sheets of transnational telecom conglomerates. 
Meanwhile, digitalisation has e!ectively conjoined the technological capacities 
of mass media, telecommunications and computers. New corporations have 
thereby taken shape in the fields of computer hardware and software, computer-
mediated communication, broadband satellite transmission, mobile telephony, 
electronic games and social media. From a ‘bottom up’ standpoint these 
developments have enabled the formation of transnational fora incorporating 
union activism, ecological concerns, indigenous rights and related social justice 
issues. The account which follows initially traces the emergence of a nationally 
constituted mass mediated public sphere in Aotearoa New Zealand. In this 
regard, a clear pattern of development and contestation can be identified. In the 
1890s, 1930s and 1960s-70s a conservative, state-centred public sphere widened 
in response to oppositional constructions of public communication. From the 
early 1980s, however, a neo-liberal policy revolution deformed the political 
economy foundations of the mass-mediated public sphere. After explicating 
this process of deformation in national-historical terms, I will reposition the 
national past within a global context. This new consideration will inform my 
evaluation of recent countervailing developments. As media corporations 
commercially colonise what remains of the mass-mediated public sphere, 
computer and telecommunication infrastructures provide new possibilities for 
public communication at a national and transnational level. 

The historical public sphere in Aotearoa New Zealand
From 1840 to 1880 colonial capitalism was established in each New Zealand 
province. The provinces were then nationally co-ordinated through a central 
government strategy of overseas borrowing for public works and infrastructure. 
The early modern political economy was directed by a ruling landowner 
oligarchy and shaped by the contradictory pressures of national development 
and dependence upon Great Britain. In the absence of an urban-industrial 
bourgeoisie, public communication was dominated by the pronouncements of 
regionally based businessmen-politicians. 

Early daily newspapers such as the Otago Daily Times, the Press, the Evening 
Post and the The New Zealand Herald were entrenched family monopolies tied 
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to insular business communities. Politicians, businessmen and newspaper  
owners were often the same people. Readerships were informed about the  
virtues of colonial advancement, moral rectitude and deference to the monarchy. 
Editorials contained occasional outbursts against Maori, vagrants, unions and 
politicians from other provinces. Telegraph installation enabled the birth of 
the United Press Association in December 1879, the forerunner of the New 
Zealand Press Association (NZPA). The resulting formats and news gathering  
practices turned newspapers into dry annals of record rather than forums of 
political debate. 

After the 1880s depression, manufacturers, small traders and small farmers 
mobilised against major landowners, bankers and merchant-financiers to elect a  
succession of liberal-reform governments. Their long-term achievement was 
the introduction of a modern pastoral economy. Large estates were subdivided, 
rural credit was government-guaranteed, and technological innovations such 
as refrigeration diversified farm production (Simkin, 1951, p. 169-71). Politics 
became more democratically inclusive. The right of a landowner to multiple 
votes was abolished in 1889 and women gained the vote in 1893. As the franchise 
widened, previously excluded economic and social perspectives began to inform 
government policy. A raft of labour and social reform legislation throughout 
the 1890s signified the beginnings of a welfare state and an industrial relations 
system (Martin, 1981, p. 14-18).

The impact of the depression undermined previously dominant discourses 
and gave social resonance to the views of liberal politicians. In 1890, as editor 
of the Lyttelton Times, William Pember Reeves expounded the philosophy of 
benevolent state socialism (MacIntyre & Gardner, 1971, p. 191-94]. The election 
of the Liberals changed the prevailing climate of opinion. Reeves’ controversial 
opinions became institutionalised as the New Zealand political economy was 
transformed. This allowed other newspapers such as the New Zealand Times to 
further articulate Reeves’ philosophy. However, under later reform governments 
dominated by farming interests, editors of major daily newspapers espoused 
anti-socialist opinions and drove opposition papers out of business. Thus, the 
New Zealand Times was finally squeezed out in 1927 by the Dominion and the 
Evening Post (Scholefield, 1958, p. 20).

From 1900 to 1910 the expansion of pastoral capitalism spawned small 
towns, rural communities and papers of di!erent kinds. Publications declined 
as road and bridge construction brought rural populations within the orbit of 
commercially focused regional papers. From 1910 to 1920, 25 new titles were 
founded but 30 ceased publication. In the four main centres the only successfully 
established daily paper was Wellington’s Dominion. It was founded in 1907 and, 
as already noted, absorbed its major opposition the New Zealand Times 20 years 
later (Scholefield, 1958, p. 19-20). Urbanised economic growth reshaped the 
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ownership and management structures of provincial dailies. Politically involved 
proprietors gave way to staid newspaper companies with new divisions of labour.

In small- and medium-size towns, printer-editors were succeeded by 
managing editors, who in turn gave way to a new strata of production executives. 
Central-city newspaper buildings became sta!ed by printers, reporters and 
sub-editors along with departmental managers of production, circulation 
and advertising. Although these local divisions of labour were not elaborate, 
mass produced newspapers did resemble their overseas counterparts. The old 
broadsheet style was succeeded by pictorial lithographs, classified pages and a 
contents column. Modern news formats relied upon the UPA (later the New 
Zealand Press Association [NZPA]). These organisations were sta!ed by the 
owners and executives of newspapers rather than professional journalists. These 
were men of commerce who regarded the press as a paternal institutional voice. 
Individual columnists were thus expected to contribute to newspaper identity 
rather than to journalism as a profession distinct from the news industry. Most 
NZPA news copy emphasised fact over argument and this became the house 
style for reporters nationwide.

The o"cial public sphere represented by these business elites was shaped by 
a ‘colony to nation’ narrative whereby New Zealanders congratulated themselves 
on the accomplishments of settlement and economic development. The left-
progressive version of this narrative, expounded by William Pember Reeves 
and the early Liberal Party, emphasised the social advancements of benevolent 
state socialism. In this context, the emergent New Zealand public sphere can be 
characterised in terms of a battle over state machinery and the articulation of 
the national imaginary. This battle assumed a class dimension with the growth 
of union militancy during the early 1900s and the founding of the Labour Party 
in 1916. Labour’s socialist aspirations were thwarted by a ruling class alliance 
of bankers, wealthy farmers and merchant importers. Their political vehicle 
was the Reform Party founded in 1912 (Sutch, 1972, p. 219; Martin, 1981, p. 27). 
It subsequently drew upon the electoral support of an expanding middle and 
lower-middle class. This ruling coalition utilised the machinery of state and 
vigilante farmers to crush outbreaks of industrial militancy. 

From 1916 unions in larger cities and mining areas rallied behind the 
Labour Party. Labour politicians, economists and their supporters confronted 
a conservative press and a nascent radio broadcasting system which proscribed 
innovative journalistic practices and general public discussion. O"cial 
broadcasting regulations were gazetted in 1923 and policed by the Post and 
Telegraph Department. From the outset all radio content was subject to o"cial 
restrictions and ministerial approval. In January 1932 it was announced that 
control and operation of a National Broadcasting Service would be vested in 
the state (McKay, 1953, p. 31). Thus, o"cial broadcasting was basically an arm 
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of government with no independent status. National regulations authorised 
an institutional voice that equated the public with public service and public 
service with protection of the so-called public good. This precluded the idea that 
public information might be a resource for social reflection, popular argument 
or intellectual dissent. In this regard, Reform-Coalition governments of the 
1920s and 1930s initiated broadcasting policies which reflected the conservative, 
‘respectable’ values of agrarian property owners and the lower middle class. 

Meanwhile, newspapers such as the Maoriland Worker, the Weekly Herald, 
the Transport Worker and the New Zealand Watersider defined the contours of 
a marginalised oppositional public sphere embedded within the developing 
culture of working class activism, socialist thought and Labour politics. During 
the 1930s depression such perspectives entered the mainstream via churches, 
women’s groups, literacy journals and the less regulated, more populist ‘B’ radio 
station programmes. Widely felt experiences of unemployment and working 
poverty dislocated the governing orthodoxies of patriotism, social respectability 
and fiscal austerity. However, in the 1935 election year, provincial dailies railed 
against the Savage-led Labour Party and ‘B’ station operators were harassed by 
the government broadcasting board. No election candidates were allowed to 
broadcast between June and November. When the Reverend Colin Scrimgeour 
broadcast ‘The Christian road to socialism’ on 1ZB, it was jammed by the Post 
and Telegraph Department (Day 1994, p. 200-205). 

In the 1935 general election the incumbent Liberal-Reform coalition was 
supported by large runholders, banks and merchant financiers. Their priorities 
were those of British capital. As long as profits could be gleaned from the 
imperial-colonial trade circuit, they supported the status quo. Prominent 
business figures such as James Fletcher and Henry Kelliher along with local 
manufacturers had a more industry-centred view of New Zealand capitalism. 
They combined with smaller farmers and the union movement to benefit from 
Labour’s election victory. The new government, led by Michael Joseph Savage, 
introduced exchange controls, import licensing and protective tari!s for local 
manufacturers. Agricultural production for export was supported by overseas 
government marketing and a guaranteed price scheme for dairy farmers. From 
1939 to 1956 the value of farm produce increased by 500 percent and export 
returns rose relative to import costs. Such returns e!ectively paid for the overseas 
equipment and materials necessary for manufacturing expansion (Condli!e, 
1959, p. 118-19). This was a ‘two-legged’ capitalist economy; improving farm 
productivity and insulated manufacturing growth was facilitated by a managed 
exchange rate and favourable terms of trade. Farmers and manufacturers also 
benefited from Labour’s long-term strategy of building transport and energy 
infrastructures. For this purpose, the board and executive o"cers of the Reserve 
Bank were brought under the direct control of the Finance Minister through 
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legislation. From 1936 the Bank was empowered to grant overdrafts to state 
corporations and local bodies. Most crucially, it could underwrite government 
loans and regulate exchange transactions. 

Labour’s philosophy was that if all available resources were used to create 
public goods and services, this would expand employment and widen the tax 
base needed to fund the macroeconomic system. The consequent redistribution 
of income from taxpayer to beneficiary combined with housing and public 
works programmes underwrote the ‘Kiwi’ version of the Keynesian welfare 
state. From the 1940s this historic accomplishment became the framework for 
economic growth, aggregate demand, redistribution of revenues and national 
value consensus. The Labour government also integrated unions within the 
state machinery. In 1936 compulsory arbitration was re-established and union 
membership was legally compulsory. Subsequent legislation entrenched the 
principle of the eight-hour day and the 40-hour week. Such measures formed 
part of a historic class compromise between capital and labour. 

Labour’s Broadcasting Act of June 1936 replaced the New Zealand 
Broadcasting Board with the National Broadcasting Service (NBS). All but two 
of the regional ‘B’ stations were purchased by the government and absorbed 
within the National Commercial Broadcasting Service (NCBS). Prime Minister 
Savage perceived radio as a counterbalance to the anti-Labour press. From 1936 
the non-commercial YA stations provided regular parliamentary broadcasts. 
This enabled Labour politicians to publicly argue for their legislative programme 
against conservative opponents. By 1938, two thirds of parliament sitting time 
received broadcast coverage. However, Labour’s egalitarian ideas did not 
extend to the structure of the communication itself. Neither the NBS or the 
NCBS employed independent news sta!. National news, produced in the Prime 
Minister’s o"ce, was to be broadcast as received, without alteration or omission 
(Day, 1994, p. 213-15, 219, 233). 

In August 1936 Professor James Shelley was appointed director of the NBS. 
He styled himself as a cultural and educational administrator of national radio. 
Listeners were introduced to drama, art commentary, live and recorded music. 
Shelley’s apolitical conception of public communication stressed the ideals of 
social cohesion, individual tolerance and aesthetic refinement (Day 1994, p. 
220). Meanwhile, Savage allowed Colin Scrimgeour sole administrative charge 
of the NCBS. He could hire his own sta!, broadcast his own programmes and 
was beyond day-to-day ministerial censorship. Such autonomy disappeared 
after Savage’s death in March 1940. In 1943 new Prime Minister Peter Fraser 
dismissed Scrimgeour for contravening wartime censorship regulations. 
Scrimgeour had helped initiate a nationwide commercial radio network. Rural 
and urban listeners were brought together to form a common audience. Over 
the post-war period the familiar ZB station format included soaps, serials, 
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popular music, sport commentaries and household product promotions. From 
April 1946 the NBS and the commercial divisions were merged into the New 
Zealand Broadcasting Service (NZBS). The Prime Minister’s o!ce retained the 
right to produce New Zealand news content and to veto controversial material 
(Day 1994, p. 247, 283). In 1950, newly elected National Prime Minister Sidney 
Holland announced that news would not be prepared by his o!cials but by the 
Tourist and Publicity Department (a portfolio he subsequently assumed). In 
an era of Cold War consensus and cultural conformity, critical questioning of 
politicians and their policies was never countenanced. Indeed, during the 1951 
Waterfront lock-out, printing presses were confiscated, private radio broadcasts 
banned and pamphleteers arrested. In these circumstances, it was not surprising 
that the principle of journalistic autonomy developed no professional voice and 
cultural authority.

From about 1960, old family configurations of agrarian and mercantile 
capital became transformed through corporate ownership. Among New 
Zealand’s 12 largest listed companies in 1962, individual shareholders accounted 
for 57 percent of the holdings and 40 percent of the capital (Simpson, 1984, 
p. 61). By 1974, individually held shares accounted for only 22 per cent of the 
capital in large holdings (Pearson & Thorns 1983, p. 57-58). The stock market 
consequently saw a trend toward interlocking directorates culminating in the 
Fletcher-Tasman-Challenge merger of 1980 (Jesson, 1980, p. 38-39).

As concentrations of corporate capital increased, the national economy 
went into debt. In 1974-75 public and private sector indebtedness absorbed nine 
percent of New Zealand’s total exchange earnings. By 1978-79 this figure had risen 
to 13 percent (Rosenberg, 1980, p. 136). The immediate cause of this was rising oil 
prices, making imports more expensive relative to exports. At the same time, long 
run agricultural returns were dependent upon fragile world market prices and 
were vulnerable to overseas tari" barriers. Additionally, local and foreign owned 
manufacturers wanting to export were competing against increased economies 
of scale in First World countries and cheaper labour costs in newly industrialising 
countries. Under these circumstances successive National governments, 
under Prime Minister Robert Muldoon, were pressured by corporate leaders 
and senior civil servants to institute policies which would transfer capital and 
labour from uncompetitive domestic firms to internationally competitive ones. 
Here, National’s ‘think big’ strategy of joint venture fuel plant development 
represented a decision to accede to multinational demands for energy and raw 
materials rather than cheap labour. In this situation, Keynesian policy trade-o"s 
between economic growth, inflation management and employment creation 
proved di!cult to sustain. By the early 1980s rising national debt, stagflation 
and union militancy compelled Muldoon’s National government to institute a 
wage-price freeze. Consequently, backbenchers openly attacked the leadership 
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and, by implication, the very precepts of Keynesian economic management. 
Large corporations and a burgeoning finance sector enthusiastically promoted 
economic deregulation and individual entrepreneurialism. Treasury and Reserve 
Bank sta! embraced monetarist critiques of Keynesian and public choice theory. 
Meanwhile, the Labour Party played down its social democratic heritage. From 
1975, with the electoral defeat of the Kirk-led Labour government, emphasis  
was placed on responsible economic management and defence of the welfare 
state. From early 1983, shadow finance minister Roger Douglas and his 
supporters shifted Labour policy toward the new contours of Treasury and 
Reserve Bank orthodoxy.

Political debates and conflicts played out across a nationally constituted 
public sphere subjected to growing corporate and commercial pressures. 
Thus, the 1960s saw a shift from family to corporate press ownership. By 1969 
about 75 of the 100 publications registered in New Zealand were owned and 
operated by nine major firms of which three later dominated; New Zealand 
News, Wilson and Horton and Independent Newspapers Ltd (a partly Murdoch 
owned subsidiary) (Street, 1983, p. 14-17]. By 1980 they owned 70 percent of all 
daily papers. Over the same period the growth of print-based news journalism 
strengthened public sphere principles. Thus, in the 1960s the parliamentary 
press gallery supplemented NZPA news gathering. Gallery correspondents 
provided day-to-day coverage of parliamentary proceedings along with head 
o"ce material from commerce, industry, agriculture, finance and public service 
departments. Although this dependence upon primary news sources did not 
necessarily foster critical journalism, the available range of commentary and 
genres was extended. Whereas the NZPA simply recorded the facts of a given 
event or situation, senior gallery journalists sought to convey understanding 
by interpreting ‘accepted’ facts. By 1976, 45 journalists were accredited to the 
press gallery. The major metropolitan newspapers each had between one and six 
journalists reporting daily (Garnier, 1978, p. 150).

Meanwhile, the emergence of a semi-independent broadcasting system 
also contributed to the national public sphere. The 1961 Broadcasting Act 
and the birth of the New Zealand Broadcasting Corporation (NZBC) ended 
formal Ministerial control of the airwaves. Although NZBC bureaucrats were 
deferential to government authority and fearful of public opinion, broadcast 
journalists could interpret political issues. In the context of news and current 
a!airs, the prevailing notion of ‘balance’ reinforced the primacy of o"cially 
sourced facts over contesting points of view. When controversial policy matters 
were addressed, senior politicians could reserve the right of reply. By the late 
1960s, however, the NZBC had conceded that all available viewpoints need 
not be aired on a single programme. This allowed radio programmes such as 
In the News, Checkpoint and Viewpoint to provide political commentary. On 
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television, the first series of Gallery in 1969 introduced Brian Edwards as an all-
purpose interviewer who could challenge ministers and other representatives 
of o!cial authority on the public’s behalf. Journalistic autonomy was given 
further institutional support by the 1973 Broadcasting Act. Under the 1972-75 
Labour government the old broadcasting portfolio was abolished in favour of 
an administrative structure similar to the independently chartered BBC model. 
Radio New Zealand and the newly established two-channel Television New 
Zealand (TVNZ) were established as separately run organisations. However, 
with National’s election victory of 1975, New Zealand broadcasting became  
re-centralised. The 1976 Broadcasting Act integrated Radio New Zealand, TV1 
and TV2 under a single board, which was answerable to the minister. Despite 
these changes, the traditional order did not return; governments could no 
longer administer news organisations and ‘manage’ news independently of 
media professionals. As Prime Minister Muldoon threatened broadcasting 
revenues and vilified the likes of Simon Walker, Tom Scott and Ian Fraser, 
current a"airs journalism itself gained further national profile. On television the 
stock figures of journalists and politicians were at the foreground of public life. 
This was especially evident in the interview format whereby audiences became 
accustomed to the adversarial dimensions of economic and social policy debate. 
Occasionally, the format was widened to include representatives of trade unions 
and various ‘protest’ groups. Programmes such as (the original) Close-Up, Dateline 
Monday and News at Ten combined interview and studio discussion formats 
with investigative pieces. These developments reflected the growing centrality 
of television to Kiwi culture. All the major issues of the time – equal pay for 
women, Maori land rights, Vietnam, forest conservation and sporting contact 
with apartheid South Africa – were played out on screen. Urban newspapers 
changed their style and format accordingly. Televisuality and the inter-media 
competition for advertising forced press editors to run large news photos and 
bold type headlines. On some newspapers and magazines such as the Auckland 
Star and the Listener, journalists tackled volatile topics such as race relations, 
gang culture, drug use, student protests and police corruption. 

During the 1960s and 1970s prevailing constructions of national identity 
were openly challenged. The feminist movement protested against the male 
exclusivity of sporting rituals, drinking establishments and professional 
organisations. Publications such as Broadsheet revealed the patriarchal nature of 
the Kiwi family and the gendered inequalities of paid work and welfare provision. 
Ecological activists revealed the environmental damage wrought by the 
national drive for economic growth, resource extraction, energy development 
and agricultural productivity. These concerns underpinned the formation of 
the Values Party in 1972. Student, trade union and left activist opposition to 
American interventions in south-east Asia and New Zealand’s involvement 
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in the Vietnam War also raised questions of national identity. Should Anglo-
American allegiances govern foreign policy? How should New Zealand define 
its international role? Most fundamentally, Maori cultural resurgence, and 
the associated struggle for land rights, undermined both sanguine and critical 
versions of the ‘colony to nation’ myth which had informed mainstream 
constructions of national identity. As Ranginui Walker observed 18 years ago, 
Maori experiences had been previously written out of national history: 

Although the Maori stoutly resisted colonial despoliation by defending their 
land against invasion by guerrilla warfare, petitions to the Queen for a 
Royal Commission to look into their grievances and the formation of Maori 
Parliaments, these e!orts are not part of the psyche and collective memory 
of the Pakeha New Zealander. Because these events occurred mainly in the 
last century they are confined to the dustbin of non-history (Walker, 1993, p. 143).

Contemporary Maori activism began in 1970 with the emergence of 
Nga Tamatoa, a human rights group, which sought to delegitimise o!cial 
commemorations of The Treaty of Waitangi. The 1975 Maori land march and 
the Bastion Point occupation of 1976-77 highlighted the return of a repressed 
national history and a marginalised, oppositional public sphere.

Capitalist restructuring and neo-liberalism: 
Deformations of the historical public sphere

From July 1984, Labour’s election victory over the Muldoon-led National 
government facilitated major changes in the structure of New Zealand capitalism. 
Directorial elites, institutional investors and shareholders were already caught up 
in an unprecedented wave of mergers and acquisitions. Corporate creditors used 
local or global markets to activate passive shareholders against target companies 
through buyouts and o"ers of higher dividend returns (Jesson, 1987, p. 74-81). 
From 1984 to 1987, the fourth Labour government accelerated this process by 
cutting tari"s, deregulating the finance sector and floating the New Zealand dollar.  
Consequently, banking, finance and finance-related investment expanded and 
industrial activity declined. These changes in economic structure subsequently 
transformed the role of the state. Under Finance Minister Roger Douglas and with 
Treasury backing, government departments such as telecommunications, lands 
and survey, forestry and mining were transformed into commercial enterprises.  
These measures prefigured a full scale privatisation programme after Labour’s  
re-election in 1987 and National’s first term of government in 1990. Directors from  
New Zealand’s major public companies administered newly formed state-owned 
enterprises and presided over their subsequent absorption into the corporate sector.

Takeover activity throughout the corporate economy led to further 
concentrations of press ownership. From 1984 to 1987 three major players – 
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New Zealand News (Brierley), Independent Newspapers Ltd (INL) and Wilson 
and Horton – dominated the newspaper market. In March 1987 Murdoch’s 
News Corp assumed a 40 percent interest in INL. During 1989 its holdings 
increased to 49 percent (McGregor 1992, p. 34). In August of the following year 
the Commerce Commission approved a rapid expansion in INL holdings. This 
resulted from the NZ News (Brierley) decision to sell o! its Auckland suburban 
papers along with the Auckland Star and the Sunday Star. New Zealand was 
moving from a triopoly toward a duopoly of newspaper ownership. Over 
the same period, cross-media ownership started to assume a transnational 
configuration that stretched into the telecommunications domain. Four pivotal 
events initiated this process: the deregulation of broadcasting (1989), the entry 
of TV3 and pay television (1989), the sale of Telecom (1990), and the lifting of 
restrictions on foreign media ownership (1991). In July 1987 a report prepared 
by Treasury and Trade and Industry o"cials recommended that broadcasting 
should have its entry barriers lowered, its ownership restrictions freed up and 
a value placed on the use of the airwaves. In this environment, TVNZ faced 
competition from private television within a finite advertising market at the 
same time as the broadcast licensing fee was declining as a proportion of annual 
revenue (Bell, 1995, p. 182-183). In these uncertain commercial conditions TVNZ 
executives extended their holdings to include Sky Television (16.3 percent), 
Clear Communications (15 percent), a Singapore-based Asian business news 
channel (29.5 percent) and a Fijian state-owned television channel (15 percent). 
The entry of TV3 was initially unprofitable as local shareholders went bankrupt. 
As of 1994 the new principal shareholders were Canadian media conglomerates 
Canwest (10 percent), Westpac (48 percent) and an o"cial receiver (32 percent) 
(Rosenberg, 1994, p. 6). The sale of Telecom in June 1990 enabled American 
buyers Bell Atlantic and Ameritech (34.2 percent each) to enter the pay television 
market. Together with Time-Warner and Telecommunications Inc they bought 
51 percent of Sky (Dominion November 21, 1997, p. 13). Correspondingly, in 1996 
Radio New Zealand’s 41-station commercial network was sold to a consortium 
of Wilson and Horton, Australian Provincial Newspaper Holdings and the 
United States radio giant Clear Communications. 

Concentrations and convergences in corporate media ownership along with 
the marginalisation or disappearance of publicly funded media organisations 
met with little resistance. These parallel developments thinned out news 
and current a!airs journalism and foregrounded neo-liberal constructions 
of economic and social policy. The demise of Brierley owned NZ News, for 
example, precipitated the closure of The Auckland Sun, The Auckland Star 
and The Christchurch Star. Auckland and Christchurch joined Dunedin and 
Christchurch as one-paper towns in which neoliberal editorial opinions framed 
public policy reportage. After 1989 Radio New Zealand management received 15 
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percent salary cuts; other sta! either took pay cuts or were placed on part time 
contracts. At TVNZ, competition with TV3 for the advertising dollar resulted 
in major layo!s for news desk and production sta!. In December 1990 regional 
news services in Christchurch and Dunedin were removed as were late Sunday 
night news shows (Scott, 1995, p. 47-48).

Radical economic restructuring was administered through a supervening 
state-corporate network insulated from traditional pressure groups and 
representative institutions. Consequently, a small cluster of primary, legitimated 
news sources framed mainstream news reportage. Thus, as a result of their 
growing influence on New Zealand’s political economy, the major corporations 
were able to multiply their sources of media authority. High-profile directors 
and investors made authoritative announcements about economic conditions 
and prospects. During the late 1980s corporate leaders publicly appeared 
on behalf of state-owned enterprises and became involved in the activities 
of powerful lobby groups such as the Business Roundtable. As each set of 
‘reforms’ was completed, such organisations identified for journalists the next 
stage of the ‘free market’ agenda. News coverage would focus only upon the 
‘reform’ package of the moment. Over time, this made the policy course being 
followed appear necessary and inevitable. This impression was reinforced by 
advertising and public relations campaigns designed to promote specific policy 
initiatives. During Labour’s second term in o"ce approximately $120 million 
of public money was spent on advertising (NZ Herald, July 7 1993, p. 6). Radio 
and television commercials and pamphlet drops to households were arranged to 
promote education, personal income tax ‘reform’, export incentive programmes, 
youth training schemes, law and order initiatives, local government ‘reform’, and 
privatisation of state-owned enterprises. During its first six months in o"ce,  
the National government spent approximately $2 million on information 
campaigns which included promoting the December 1990 benefit cuts and the 
May 1991 Employment Contracts Act. A public relations company, Logos, was 
hired to communicate the June 1991 budget and other major policy events in 
the areas of education, welfare, housing and health administration (Otago Daily 
Times, June 17 1994, p. 4).

Promotion of the neoliberal policy agenda was abetted by a changing 
television news culture. Content analysis of primetime TVNZ news undertaken 
by Joe Atkinson for the period 1985-1992 demonstrated a marked decline in 
item length and a preponderance of brief sound bites (Atkinson, 1994, p. 152). 
Over the same period the emphasis shifted from issues relating to politics, 
economics and industrial relations towards those of crime, human interest and 
natural disaster. These findings were updated and confirmed by Daniel Cook’s 
analysis of One Network News from 1984 to 1996. Over this period the average 
news item length fell from 90 to 70 seconds and commercial breaks increased 
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from 12 to 23 percent of the entire bulletin (Cook, 2001, p. 140-44). These trends 
reflected commercial objectives. Advertisers favoured a fast-paced bulletin 
covering many subjects rather than a few issues in depth. Longer commercial 
break time maximised the obtainable revenue within each broadcast.

It is important here to recall and appreciate the unfolding choreography of 
the mass-mediated public sphere. In the afterglow of Labour’s July 1984 election 
victory, Prime Minister David Lange occupied centre stage. His rhetorical 
tone and gestures generated a sense of public confidence. At the same time, 
Finance Minister Roger Douglas imbued the news culture with the sense of 
a new age. The widely used shorthand term Rogernomics implicitly a!rmed 
the appositeness of the new policy direction. Politicians, journalists and 
commentators also reproduced a terminology which vilified past economic 
arrangements. Key words and phrases included regulated, interventionist, 
vested interest, feather-bedding, ine!ciency, dinosaur unions and so on. These 
signifiers of anachronism and decrepitude served to legitimise the nationwide 
dissemination of market culture. Mainstream news bulletins and the covers 
of glossy magazines celebrated the charisma and entrepreneurial skills of new 
financial moguls. They derived their stature from the distinctive iconography of 
the financial economy. Visual depictions of the Barclay’s Index, the stock-market 
leader board, the foreign exchange room and the downtown Auckland skyline 
were synonymous with prosperity and progress. When that choreography was 
swiftly undermined by the October 1987 stock market crash, mainstream news 
coverage conveyed images of bankruptcies, company layo"s and unemployment. 

In this environment the convergent neo-liberal perspectives of Labour and 
National generated intra-party opposition. Between 1989 and 1993 disenchanted 
National members (The Liberals) and Labour members (New Labour) joined 
the Greens, Mana Matuhake and the Democrats under the Alliance Party 
banner. They mobilised popular support for a referendum in which a winner-
take-all electoral system was replaced by a mixed member proportional (MMP) 
alternative. Media opposition to the neo-liberal policy agenda was inchoate and 
fragmented. Beyond the mainstream media domain, The Republican, Monthly 
Review and various trade union broadsheets documented the growing influence 
of corporate capital and the e"ects of economic restructuring upon working-
class communities. From 1992 to 1995 the Political Review, Wellington’s City Voice 
and Alliance newspapers informed and mobilised activists during local body 
elections, general elections and the campaign for MMP. Broadsheet magazine 
detailed the impact of neo-liberal policies on working women, beneficiaries and 
their families. Radio Aotearoa, provincial iwi stations and publications such 
as Mana magazine continued the Maori cultural renaissance of the 1970s and 
voiced opposition against National government attempts in the 1990s to broker 
final fiscal reparations agreements with tribal-corporate elites.
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Global capitalism, economic sovereignty and 
re-inventions of the public sphere

The preceding account recalls a world in which there was an assumed 
congruence between the national economy, the nation state, national society 
and the national public sphere. Class conflict and protest movement activism 
entailed struggles for the national imaginary. Even Maori sovereignty negations 
of the dominant colony-to-nation narrative occurred within the template of the 
national. Today, however, the underlying template cannot be pre-supposed. 

Over the last two decades nation spaces everywhere have been reconfigured 
by the globalisation of capitalism, the spread of neo-liberal policy regimes, 
along with convergences across computers, telecommunications and media 
organisations. This is not a uniform process; some nation spaces are more 
resilient than others. Nevertheless, national-historical conceptions of the public 
sphere need to be positioned in a wider context. To this end, I will argue that 
global capitalism has fragmented New Zealand’s political economy and colonised 
public communication. This general situation is obscured by the superficiality 
of mainstream news reportage and by commercialised depictions of national 
identity. Although internet communication fora have facilitated journalistic 
discussion, political debate and national-transnational activism, an oppositional 
public sphere has yet to take shape. 

From the early 1990s New Zealand domestic business activity was routinely 
incorporated within the flows and networks of global capitalism. Between 1989 
and 2008 foreign controlled sharemarket value increased from 19 to 41 percent. 
From 1989 to 2006 foreign direct investment increased from NZ$1.9 billion 
to $82.7 billion. These funds were focused on the purchase of existing assets 
rather than the creation of new productive capacity. Between 1997 and 2006, 
for example, transnational corporations made NZ$50.3 billion in profits from 
their New Zealand operations; yet only 32 percent of this sum was reinvested 
domestically. This trend reflects a marked decline in manufacturing output as 
a percentage of GDP (from 19 percent in the early 1990s to 16.2 percent in 2004 
and 15.1 percent in 2006) (Gould, 2008, p. 27). Financial activity is no longer 
nationally coordinated. By 1996 six of the seven major banks and nine of the top 
ten insurance companies were overseas-owned (Rosenberg, 1998). As of 2008, 
Australian-owned banks within New Zealand were repatriating approximately 
NZ$2.5 billion per annum (Gould, 2008, p. 28).

At the same time, global and pan-regional media communication 
conglomerates have proceeded to colonise the mass-mediated public sphere. 
Recent press ownership trends exemplify this process. From 1995 to 1998 Wilson 
and Horton, local owners of the New Zealand Herald, relinquished their shares 
to Independent Newspapers Plc (later to be called Independent News and Media 
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[INM]). In April 2001 INP sold its shareholding to Australian-owned APN News 
and Media (Rosenberg, 2008).

In June 2003 Fairfax holdings paid NZ$1.88 billion for Independent 
Newspaper Ltd’s press and magazine titles. This was to have a major impact upon 
journalism and news culture. At that time Fairfax was Australia’s largest print 
and media group with a NZ$10.2 billion valuation. In 2006 they paid NZ$700 
million for Trade Me in order to increase online holdings, exploit electronic 
commerce and to capture the migration of classified advertising (Thompson, 
Hope, Mollgard and McCullagh, 2009). Fairfax’s strategy has been to insulate, 
centralise and restructure New Zealand newspaper operations. During 2006 
they withdrew from the NZPA’s pooling system whereby member newspapers 
would share news content with each other (Kiwiblog 7 April, 2011). In June 
2008 Fairfax announced a new Auckland-based website, businessday.co.nz. 
Content was drawn from the Australian sister site The Independent, stu!.co.nz, 
the Sydney Morning Herald, the Melbourne Age and other non-NZPA sources 
(Rosenberg, 2009, p. 200). In July 2008 Fairfax announced the establishment of 
hubs in Wellington and Christchurch to centralise the subediting of features, 
world and business news across all major titles. In August of the same year they 
announced 160 New Zealand redundancies and introduced a new editorial 
management structure to oversee both the Sunday Star Times and the Sunday 
News (Rosenberg, 2009, p. 201-202). On April 6 2011 Fairfax declared that it 
would withdraw from a co-operative NZPA ownership agreement with APN and 
small independent newspaper companies. This erased a historic remnant of the 
nationally constituted public sphere. The NZPA employed 40 journalists who 
provided up to 1,000 daily news items to metropolitan dailies, the provincial 
press, television channels and radio networks (NZ Herald Online April 6 
2011). The absence of such sta! reduces daily newsbeat reportage from major 
institutions such as parliament, the public sector and the courts. Furthermore, 
provincial issues and stories receive little or no regular coverage; news receivers 
are, therefore, less able to derive a collective sense of themselves as a basis for 
national debate. 

Fairfax’s commercial strategies are not unique. Sky Network Television has 
weakened and partly colonised New Zealand’s television domain. For most of 
the 1990s Sky’s corporate ownership structure was complemented by TVNZ’s 
16.3 percent holding. In 1999 most of this share was bought out by Newscorp-
controlled Independent Newspapers Ltd which then owned 49 percent of New 
Zealand’s daily newspaper circulation, along with holdings in national weeklies, 
magazines and websites (Rosenberg, 2002). This substantially weakened 
TVNZ’s commercial position relative to its competitors (Sky and Canwest, then 
owner of TV3). In November 2001 the Labour-Alliance government allowed 
Sky to broadcast TV1 and TV2 through its newly established digital network 
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(Rosenberg, 2002). At that time INL controlled 66 percent of Sky shareholdings. 
In June 2003 INL used cash from the sale of print holdings to Fairfax to purchase 
Sky’s remaining shares. E!ectively, therefore, INL’s majority owner Newscorp 
increased its commercial influence over Sky operations and its commercial 
share of Sky revenues. Newscorp’s dominance was extended when INL merged 
with Sky in 2005. Commercial returns were generated by Newscorp’s exclusive 
live coverage rights to rugby league, Australian and British rugby league, test 
and one-day cricket, premier league soccer, majors tennis and majors golf. In 
February 2006 Sky paid NZ$30.26 million for the free-to-air channel Prime 
Television New Zealand Ltd (Thompson, Hope, Mollgaard and McCullagh, 
2009). This allowed Sky to monopolise re-broadcast rights for live sports while 
competing for free-to-air television ratings. Additionally Sky channels and 
networks were regularly promoted to Prime viewers. By 2007 Sky had over 
600,000 residential subscribers (Thompson et al, 2009).

Colonisation of New Zealand’s audio-centred public domain forms part of 
a similar cross-media ownership pattern. Recent inter-corporate manoeuvres 
undertaken by CanWest, MediaWorks, APN and Ironbridge Capital have 
reshaped television and radio markets simultaneously. CanWest was Canada’s 
largest media conglomerate with film, television and other o!shore holdings 
in Ireland, Northern Ireland, the United States and Australia. Between 1994 
and 1996 it assumed control of the consortium which was running TV3. In 
1997 CanWest established TV4 (six years later this was relaunched as the music 
video channel C4). Also in 1997 CanWest began to make further, extensive radio 
acquisitions. In July it purchased More FM’s eight-station radio network for 
NZ$33 million. By December 2000 CanWest had purchased More FM’s parent 
company RadioWorks. Its stable included Radio Pacific, The Edge, The Rock and 
Solid Gold networks plus 22 other local stations. Future acquisitions of Gisborne 
Media (February 2005), Queenstown’s Q92FM, including six frequencies 
(February 2006) and two Marlborough stations (late 2007) further expanded 
CanWest’s New Zealand holdings under the rubric MediaWorks (Mollgaard & 
Rosenberg, 2010, p. 89-91). 

Opposing RadioWorks is another branch of transnational corporate 
capitalism, The Radio Network. It originates from the 1996 sale of Radio New 
Zealand’s commercial ZB stations to The Radio Network Ltd (then owned 33.3 
each by Australian Provincial Newspaper Holding, Wilson and Horton Ltd 
and Clear Channel Communications). In November of that year its holdings 
expanded with the purchase from British Media Company GWR of Prospect, 
a network of companies which included 12 stations and the Independent Radio 
News and Sports service. This initial colonisation process was completed 
in April 1997 when The Radio Network discontinued its use of Radio New 
Zealand’s news service. By 2002, after further acquisitions, the Radio Network 
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had established itself as a second, transnational commercial radio operator 
with 53 stations and over 50 percent of national advertising revenue (Mollgaard 
& Rosenberg, 2010, p. 87-88). These developments have entrenched the 
commercialisation of New Zealand radio broadcasting. The duopoly identified 
here controls approximately 85 percent of national audiences and jointly owns 
The Radio Bureau, a research and sales agency which provides a single source of 
services for advertising agencies. Advertising campaigns and promotions across 
stations nationwide are built around demographically targeted formats such 
as rock, easy listening, coast, classic hits, newstalk and radio sport. Listeners 
are positioned within market segments and addressed as proactive consumers. 
Those wishing to escape commercially driven radio formats can listen to Radio 
New Zealand, Concert FM and/or local clusters of community access stations. 

In 2007 CanWest’s 70 percent stake in MediaWorks was sold to HT media 
as a subsidiary of Australian private equity group Ironbridge Capital for NZ$790 
million. This exemplified a new phase in the colonisation and commercialisation 
of domestic media institutions. Here, Matt Mollgaard and Bill Rosenberg make 
the following observation:

Given our general concerns about transnational media ownership, the 
question arises; what worse could these private equity corporations do? The 
answer is that they introduce a further degree of commercialisation of the 
media. They are typically investing for at most 3.5 years – often shorter if an 
attractive o!er comes along. They may have no interest in any particular 
industry or sector as long as they can see opportunities for profit (Mollgaard 
& Rosenberg, 2010, p. 100).

Accordingly, Ironbridge Capital’s media investments within New Zealand 
are complemented by holdings in environmental waste management and a 
major rest-home chain. Since the 2008 financial collapse, global recession and 
falling advertising revenues have raised concerns about MediaWorks’ financial 
position. In the year to 2009 it posted a NZ$314 million loss (Mollgaard & 
Rosenberg, 2010, p. 100). More recent reports suggest that MediaWorks’ 
di!culties in paying for broadcast licences have been partly allayed by a four-
year $43.4 million government loan. Meanwhile, Ironbridge has swapped its own 
financial debt for equity injections from Goldman Sachs, the Bank of Scotland 
and BNZ (NZ Herald, 9 March 2011, p. 1).

Commercial colonisation of media institutions occurs at a time when the 
very nature of media communication is undergoing historic change. Within 
New Zealand, convergent advances in computer, media and telecommunication 
technologies have produced new communication fora centred upon networked 
personal computers and mobile telephony. These fora can, potentially, be shaped 
by public sphere principles or by corporate commercial imperatives (Hope and 
Hoar, 2002; Dahlberg, 2005; Goodwin, 2007). Amidst these developments, 
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the fifth Labour government, between 2005 and 2008, introduced a national 
digital strategy, announced a shift from analogue to digital television, launched 
two free-to-air digital channels and proposed two reviews of regulation in 
the context of convergence (via the Ministries of Culture and Heritage and 
Economic Development). The digital channels, comprising advertising-free 
programmes across news, current a!airs, sports documentaries, drama and 
children’s programmes, contributed to Freeview, a free-to-air digital platform 
initially supported by TVNZ, Radio New Zealand, CanWest, Maori Television 
and The Racing Channel against Sky’s subscriber-based model of digital 
transmission. 

By the 2008 general election the following questions remained unanswered. 
In a converging communications environment, should a supervening regulator 
coordinate the operational fields of the Telecommunications Commissioner, 
New Zealand On Air, Te Puni Kokiri and The Broadcasting Standards Authority 
with the media-related functions of the Commerce Commission and the 
Ministry of Economic Development? Should TVNZ 6 and 7 receive a further 
funding instalment after 2012? Should the government direct resources and 
regulatory support to Freeview as a public service digital platform? A newly 
elected National government answered all of these questions in the negative. All 
Ministerial reviews of supra-regulation, digital broadcasting and content were 
abandoned (Thompson, 2009). Within TVNZ digital, 6 was discontinued and 
replaced with a commercial channel focused on youth reality television formats. 
The ‘Kidzone’ component of TVNZ 7 was redesigned as a subscriber-only channel 
on Sky’s digital platform. Finally, TVNZ 7 itself was denied further funding by 
the government (Thompson, 2011). Together these measures subverted the 
public sphere potentialities of the emergent communications environment. 
This in turn extended further the commercial reach of the Newscorp backed 
Sky Television Network.

The global absorption of New Zealand capitalism and the corporate 
colonisation of media communication have not been publicly thematised. Even 
under Labour-led administrations between 1999 and 2008, neoliberal precepts 
informed macroeconomic and public policy debate. This meant, for example, 
that various free trade and investment agreements involving Singapore, 
Malaysia, Thailand and China escaped parliamentary and journalistic scrutiny 
(Gould, 2010, p. 29-39). Within the national news domain Helen Clark and 
senior Labour ministers employed professional mediators to develop a 
communications strategy congruent with ‘third way’ rhetoric. This produced 
a brand of governance that made other parties appear ideological and old-
fashioned. Such impressions were sustained by the fusion of media management 
and political management. Complex public policy issues with long-term origins 
and implications such as immigration, monetary strategy or urban development 
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were obscured by poll-driven, case-by-case spin doctoring. This meshed 
with the news values of mainstream political journalism. Major newspapers, 
commercial radio and primetime television continued to personalise events. 
Headline political stories focused upon poll results alongside the performance 
of party leaders, cabinet ministers and public o!cials. The deficiencies and 
superficialities of news journalism were complemented by a growing reliance 
on public relations material. By 2002 approximately 160 communications 
professionals were employed across 39 core government departments. More 
than twice that number were employed in other public service areas such as 
health, tertiary education and local government (Hope, 2003, p. 338).

These erosions of the political and journalistic public sphere, irrespective 
of policy di"erences between the major parties, could be perceived in terms of 
a bleak one-sided narrative. An opposing point of view might regard the Maori 
Television service, for example, as a successful instantiation of a longstanding, 
oppositional public sphere. In addition, a newly formed blogosphere has, 
arguably, displaced mainstream media as a forum of critical journalism and 
strident debate. Thus Scoop, an extensively linked online news outlet, operates 
within a cyberspace populated by an array of political blogs. From the right, the 
likes of Cactus Kate, Whale Oil, No Minister and Not PC stand o" against various 
shades of left polemic: The Standard, Boalley Road, Ethical Martini, Liberation 
and No Right Turn. Green, feminist and Maori perspectives, respectively, are to 
be found on Frogblog, Handmirror and Maui Street. These and other blogs inhabit 
a world where public sphere articulations transcend neat national boundaries. 
In this regard left-campaigning groups such as the Campaign Against Foreign 
Control of Aotearoa (CAFCA) and the Action Research and Education Network 
of Aotearoa (ARENA) contribute to the transnational opposition against 
transnational corporations and supranational institutions such as the IMF, 
WTO and World Economic Forum.

The general picture of transnational capitalism and transnational political 
opposition equally competing for the nation space is too sanguine. The 
colonisation of New Zealand capitalism and the nationally constituted public 
sphere since the mid-1980s prevents any depiction of how o"shore business 
decisions a"ect local communities and workforces. Furthermore, it is di!cult 
to publicly combine Maori cultural expression, left polemics in the blogosphere, 
and anti-corporate activism because the national imaginary, as such, has been 
replaced by corporately branded versions of national identity (True, 2003; Evans, 
2007). Fay Richwhite’s 1987 KZ7 campaign, Adidas All Blacks branding, Lord of 
the Rings extravaganzas and international projections of a clean-green national 
image to the tourist market, signify both the occlusion of an oppositional political 
memory and the absence of a recuperable, politically engaged public sphere. 



46

SCOOPED: THE POLITICS AND POWER OF JOURNALISM IN AOTEAROA NEW ZEALAND

REFERENCES
Atkinson, J. (1994). The state, the media and 
thin democracy. In A. Sharp (Ed.), Leap into 
the dark : The changing role of the state in New 
Zealand since 1984 (pp. 146-177). Auckland: 
Auckland University Press.

Bell, A. (1995). An endangered species: Local 
programming in the New Zealand television 
market. Media, Culture and Society, 17(2), pp. 
181-200.

Condli!e, J. (1959). The welfare state in New 
Zealand. London: Allen & Unwin.

Cook, D. (2001). Deregulation and broadcast 
news content: One Network News from 1984 
to 1996. In J. Farnsworth & I. Hutchinson 
(Eds.), New Zealand television: A reader (pp. 
139-144). Palmerston North: Dunmore Press.

Dahlberg, L. (2005). The corporate takeover 
of the online public sphere: A critical 
examination with reference to ‘the New 
Zealand case’. Pacific Journalism Review, 11(1), 
90-112.

Day, P. (1994). The radio years: A history of 
broadcasting in New Zealand. Auckland: 
Auckland University Press.

Drinnan, J. & Scherer, K. (2011, March 9).  
Your $43m lifeline to TV3 owner. The New 
Zealand Herald, pp 1.

Evans, B. (2007). KZ7, the mass media and 
the ascent of entrepreneurial nationalism 
1984-87. Communication Journal of New 
Zealand, 8(1), 7-22.

Fraser, N. (2007). Transnationalising the 
public sphere: On the legitimacy and e"cacy 
of public opinion in a post-Westphalian 
world. Theory, Culture and Society, 24(4), 7-30.

Garnier, T. (1978). The parliamentary press 
gallery. In S. Levine (Ed.). Politics in New 
Zealand: A reader (pp. 149-159). Wellington: 
Allen & Unwin.

Goodwin, I. (2007). New Zealand’s digital 
strategy: A bright digital future for us all? 
Communication Journal of New Zealand, 8(1), 
77-88.

Gould, B. (2008). Rescuing the New Zealand 
economy. Nelson: Craig Potton.

Gould, B. (2010). Political implications for 
New Zealand. In J. Kelsey (Ed.). No ordinary 
deal: Unmasking the Trans-Pacific Partnership 
free trade agreement (pp. 29-39). Wellington: 
Bridget Williams.

Habermas, J. (1992). Structural transformation 
of the public sphere. (T. Burger & P. Lawrence, 
Trans.). Cambridge: Polity.

Hoar, P. & Hope, W. (2002). The internet, 
the public sphere and the digital divide in 
New Zealand. The Journal of International 
Communication, 8(2), 64-88.

Hope, W. (2003). Media and political process. 
In R. Miller (Ed.). New Zealand government 
and politics (3rd ed.) (pp. 330-341). Melbourne: 
Oxford University Press.

Jesson, B. (1980). The Fletcher challenge. 
Pokeno: Bruce Jesson.

Jesson, B. (1987). Behind the mirror glass. 
Auckland: Penguin.

Kiwiblog. (2011, April 7). Fairfax kills NZPA 
[Web log comment] Retrieved from  
http://www.kiwiblog.co.nz/2011/04/fairfax_
kills_nzpa.html

MacIntyre, W. & Gardner, W. (Eds.). (1971). 
Speeches and documents in New Zealand 
history. Oxford: Clarendon Press.

Martin, J. (1981). State papers. Palmerston 
North: Massey University.

McChesney, R. (2000). Rich media, poor 
democracy: Communication politics in dubious 
times. New York: Free Press.

McGregor, J. (1992). Who owns the press in 
New Zealand. In M. Comrie & J. McGregor 
(Eds.), Whose news (pp. 26-38). Palmerston 
North: Dunmore Press.

Mollgaard, M. & Rosenberg, B. (2010). Who 
owns radio in New Zealand? Communication 
Journal of New Zealand, 11(1), 85-107.

NZPA closing after 132 years. (2011, April 6). 
The New Zealand Herald.. Retrieved from 
http:www.nzherald.co.nz/nz/news/article.
cfm?c_id=1&objectid=10717553

Pearson, D. & Thorns, D. (1983). Eclipse of 
equality: Social stratification in New Zealand. 
Sydney: Allen & Unwin.

Rosenberg, B. (1994). News media ownership 
in Aotearoa. The Word, July-August, 6.

Rosenberg, B. (1998). Foreign investment  
in New Zealand: The current position.  
In P. Enderwick (Ed.). Foreign investment: 
The New Zealand experience (pp. 23-68). 
Palmerston North: Dunmore Press.



47

SCOOPED: THE POLITICS AND POWER OF JOURNALISM IN AOTEAROA NEW ZEALAND

Rosenberg, B. (2002). News media ownership: 
How New Zealand is foreign dominated. 
Pacific Journalism Review, 8, 59-95.

Rosenberg, B. (2008). News media ownership 
in New Zealand. Retrieved from http://
canterbury.cyberplace.co.nz/community/
CAFCA/publications/Miscellaneous/index.
html

Rosenberg, B. (2009). Politics and the financial 
crisis. Pacific Journalism Review, 15(1), 186-218.

Scholefield, G. (1958). Newspapers in New 
Zealand. Wellington: A.H. & A. W. Reed.

Scott, J. (1995). Neoliberalism at work: Media-
politics and the Employment Contracts 
Act. (Unpublished masters dissertation). 
University of Auckland, Auckland.

Simkin, C. (1951). The instability of a dependent 
economy 1840-1914. Oxford: Oxford 
University Press.

Simpson, T. (1984). A vision betrayed: 
The decline of democracy in New Zealand. 
Auckland: Hodder & Staughton.

Street, J. (1983). Rich pickings: Newspapers 
and private television. New Outlook, August-
September, 14-17.

Sutch, W. (1972). Poverty and progress in New 
Zealand. Wellington: A.H & A.W. Reed.

Thompson, P. (2009). Move along folks 
– nothing to see here: How National’s 
broadcasting policy cover-up favours Sky. 
CAFCA: Foreign Control Watchdog, 121, 18-28.

Thompson, P. (2011, March 27). Govt 
shows double standards over broadcasting. 
The Dominion Post. Retrieved from 
http://www.stu!.co.nz/dominion-post/
comment/4807990/Govt-shows-double-
standards-over-broadcasting 

Thompson, P., Hope, W., Mollgaard, M. & 
McCullogh, C. (2009). The media system 
in New Zealand. In C. Matsen & A. Herzog 
(Eds.). International Media Handbook (pp. 
1090-1106). Baden Baden: Hans Bredow 
Institute/Nomos.

Thompson, P., Mason, E., & Chase, P. 
(2002). New Zealand media in the new 
millennium: A political economic overview. 
Communication Journal of New Zealand,  
3(1), 30-53.

True, J. (2003). The rebranding of national 
identity. In R. Miller (Ed.), New Zealand 
government and politics (pp 3-15). Melbourne: 
Oxford University Press.

Untitled. (1997, November 12).  
The Dominion, pp. 13.

Untitled. (1993, July 7). The New Zealand 
Herald, pp. 6.

Untitled. (1994, June 17). The Otago Daily 
Times, pp. 4.

Walker, R. (1996). Nga pepa a Ranginui: The 
Walker papers. Auckland: Penguin.


